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THE STATEMENT “WITH REGARDS TO THE SERVICES PROVIDED BY THE FACULTY STUDY 

CENTRE, I AM: ”  UNIVERSITY’S OVERALL RAITING 

 

Fig. 1. Students' Satisfaction with the Services Provided by the Faculty Study Center (n = 648) 

 

THE STATEMENT “WITH REGARDS TO THE POSSIBILITIES OF LEISURE / ADDITIONAL ACTIVITIES * 

PROVIDED AT THE UNIVERSITY I AM: ” UNIVERSITY’S OVERALL RAITING 

 

Fig. 2. Students' Satisfaction with Leisure/Extracurricular Activity Opportunities Provided by the University (n = 153) 
*(“UNITed” student organizations, “INSPIRed” art societies, “ACTIVATed” sports for leisure) 
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THE STATEMENT “WITH REGARDS TO THE UNIVERSITY'S PREMISES AND ENVIRONMENT I AM: ” 

UNIVERSITY’S OVERALL RAITING

 

Fig. 3. Students' Satisfaction with University Facilities (n = 413) 

 

THE STATEMENT “WITH REGARDS TO MY RELATIONSHIPS WITH OTHER STUDENTS I AM: ”  

UNIVERSITY’S OVERALL RAITING 

 

Fig. 4. Students' Satisfaction with Relationships with Other Students (n = 549) 
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THE STATEMENT “STUDENTS OF THE UNIVERSITY ARE:“  UNIVERSITY’S OVERALL RATING

 

Fig. 5. Students' Opinion on the Characteristics of Other University Students (% calculated from respondents who 
chose to evaluate this aspect, n = 549) 
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