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<_E ¢ Communication impact indicator of the University — 28 ¢ Directly reached school audiences — 50 thousand * The number of employees who have participated in marketing
(ne . . L o . ) ) . " ) ok and communication-related fellowships or training courses in
T Increase in the share of expert communication by 10% Increase in traffic to the University's website by 25% foreign institutions - 15 persons
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G through external communication channels by 15% campaign - 30% communication training at the University - 100 persons
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N portals by 15%*
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