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• Increase the visibility of the University in target foreign 

markets

• Attract academically strong international students

• Improve services and increase their accessibility for 

international applicants

• Ensure equal opportunities for the most vulnerable groups in the 

community to participate in international academic mobility activities

• Promote international student and staff mobility

• Promote the development of intercultural communication 

competencies of the University community

• Strengthen the level of internationalisation in the process of 

doctoral studies

• Strengthen cooperation with international academic, 

business and public sector partners

• Digitise academic mobility processes

• Ensure the quality of mobility activities and cooperation 

projects

• Adopt good practices of foreign partners

• The number of international student applications from target markets 

- 40%

• The number of applicants invited to study as a percentage of 

applications received – 30

• The share of international students in the first- and second-cycle 

studies as a percentage of the total number of students – 15

• The share of foreign doctoral students as a percentage of the total 

number of doctoral students - 25

• Additional scholarships for the most vulnerable groups in the 

community, as a percentage of those applying and meeting 

the requirements – 100

• International staff mobility increased by 20%

• The share of graduates with international mobility experience 

- 5%

• The number of foreign scientists involved in the process of 

doctoral studies per year - 80 persons

• The number of projects with international partners – 100

• Digitisation of academic mobility processes in line with the 

technical standards of the European Student Card initiative 

is implemented, 100%

• Student and employee satisfaction with international mobility 

activities - 90%

• Value of R&D orders from foreign companies as a 

percentage of the total value of R&D orders - 20%
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Guidelines for development of

international relations 2025

VISION GOAL
Interdisciplinary university, competitive at the 

international level, developing and transferring 

new knowledge and innovations

Developing the members of the future society capable 

of creating high added value

SOCIAL RESPONSIBILITY COOPERATION CONTINUOUS IMPROVEMENT
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